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ABSTRACT 
 
This research conducted to determine the influence of sales promotion to consumer buying 
decision process of Canton Bay restaurant branch of Plaza Senayan. This method that is used in 
this research is associative causal research method with the techniques of simple linear 
regression and the data was collected through questionnaire, observation, and literature study. 
The result shows that the sales promotion give significance influence to consumer buying 
decision process was 0,459 = 45,9%. This implies that sales promotion has a big impact on 
consumer buying decision process or in other words if sales promotion increase then the 
consumer buying decision process will also increase. (SH) 
 
Keyword : Sales Promotion, Consumer Buying Decision Process 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 ABSTRAK 
 
Penelitian ini dilakukan untuk mengetahui pengaruh sales promotion terhadap proses keputusan 
pembelian konsumen restoran Canton Bay cabang Plaza Senayan. Desain penelitian yang 
digunakan adalah metode penelitian asosiatif kausal dengan teknik analisis regresi linier 
sederhana dan alat pengumpulan data melalui kuesioner, observasi serta studi kepustakaan. Hasil 
penelitian ini membuktikan bahwa sales promotion memberikan pengaruh yang signifikan 
terhadap proses keputusan pembelian sebesar 0,459 = 45,9%. Hal ini dapat diartikan bahwa sales 
promotion di restoran Canton Bay cabang Plaza Senayan berperan penting dalam proses 
keputusan pembelian konsumen atau dengan kata lain apabila sales promotion meningkat maka 
proses keputusan pembelian juga akan meningkat. (SH) 
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